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105 | 1 |p AmAisrT [ - 4 Semiotics | BLE H 0§ RALE KR AR S 0 &3 1T &4 % 5F | This course provides a general understanding of semiotics and
BFEEFEY > THHARL R AW sna {2 it £ 2 |its application to the fields of design. Through study on design
A language vs. visual language, semiotics vs. products, and
AP F A - SKFFTEREF S, -~ Blif|semiotics vs. culture, etc., students will be able to apply
PHEpE SaiER s =~ 2 BEEE o semiotics to the fields of visual communication design.

105 | 1 |i&i3 gL EAESE Chromatics |P ¥ 2 &% & ~ & ~ A~ 7 L AEE > L F F F 2 P 3 |With the development of material civilization, technology has

B fpeniedh o ot d anik v AR L& £4R 0 ¢ 4% |progressed. The use of color is more widely valued and color
Bimx AR GHeFH B EL > 3K F % K Ghh ¥ Avitheory becomes increasingly practical and professional.

Bz - REPEYINE I L?{% Piee s Obijectives of this course:

1Lhipen 8 LR %> & L4322 4 B4 > § 42 % 5 ~|1. To understand color psychology, color association and other
fed PRA % BRI E R AL o such issues.

2./ &R P B $TENRY 2 LY o8 & ¢ L/ hit |2. To become familiar with the principles of color matching,

42 RS AR E L% - cultivate color application ability and create visual experience of
MG DTG T o AT K Y SR 2~ ¢ & - 4R|beautiful colors.

FilE ~ fEA 02 R b a8 o 2 F RS &2 3K (3. To apply color theory to visual communication design.

PR e 4. To apply chromatics theories to daily life.
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105 AL BT R Semiotics |4 7 BLE H 0§ RALE KR AR S 0 23 1T &4 2 3F | This course provides a general understanding of semiotics and
BFZEEEY O IHHRET R 2 EW sxa fo2 it £ B |its application ion to the fields of design. Through study on
A design language vs. visual language, semiotics vs. products, and
AP F Ao ~KPEFTEREFT, - ~ Bl ®|semiotics vs. culture, etc., students will be able to apply
G EEE R, =~ v B ELE o semiotics to the fields of visual communication design.
105 pREEdr AR Illustration |3E4EL R ILAR*, AL LT e %, % B A 94 i%|This course provides an understanding of various styles of
Bow, T A, HE R ERY, S AR & E 3N |illustration, allows students to make actual practice, and helps
Bafs, 2B B AR RESE AR R B E students create physical pieces that will become the core items
ST EER OAHAD B, B8 BB hdp 823436, 2 |of their working portfolio. It’s offered as a transition course to
T AR PP AR o turn school training into  professional careers.
105 TR SUN S1 & 2% | Fundamental |* #ARFEERE B HALEF VR F 5N @2 B FF Y (This course provides basic concepts of design elements such as
Design BFF—E R s 2 EELRF mf#ak 0 point, line, plane, three dimensions, space and their application
LA e #g 2~ F ¥ 0 A fBART RS - to various fields of design.
24w EH FA A F R EFARL K - Students will be able to understand how to use these elements
and their application, as well as to create various visual effects
on their design works.
105 pREEd T *itE Design EA R RR R, 7 B £, © AR, $2 F|Students will come to understand how to observe and express
Drawing |s7f %Y, SEBR 2R BE 2 & 22 G w@ 2L, FAz(shape, light, texture, and space, and carry out practical exercises

Eg?‘:}i ﬁ'%?i’t =% i‘“ﬁ‘ﬁim g ﬁ:(’zl’g’ﬁ \:4 m’%ﬁ %""% F‘fvmy é
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in materials and techniques. Through observation, description
and expression, students will establish confidence and pursue
growth. The course provides professional training through

individual guidance and discussion.
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Display LR AN ek 3t g R 2R (TR K E 0 |This course provides the knowledge of design theory, design
Design bl4e POP 7|22 B 7&K+ k& M3 ~ Il § & % % 5] 4 methods, and various types of display design such as the design
AP EZIREEFHRN S ERER RN E R LE - |of P.OP. display, store arrangement, display window, lighting
T i RKFEHRRY] - BAR ARG E %> @& F 2 |system, exhibition area, procedural movement plan,
ship § Bkt drah a4 I3 B o1 ¢h3k 3 |construction, etc. Students will be trained to understand and

E

28 g anmk o appreciate the aesthetics of display design.

105 1 |pRFmir I Design AR A SR PRATEG R 4 0 BB A ~ 4~ |[This course starts with basic design theories. Through study,

-3‘1;,
b
|\

Theories |17 82453 > kBB E R 2% - EF 24 g w3 J“ 4r|analysis, and discussion, students are trained to proceed a design
BERY D TRRPEFLIAL PAEE R 2 ’ﬁ?xﬂ project and discover their characteristics, and then consider the
EEEE R S L RS %ﬁi??] % #-JF pF 3% i < |advantages and disadvantages of their design model. This course

’§F SR F B R E AR ORGS0 M3 &3R4 |also cultivates students’ ability for making further research in

M g oac 4 o the field of design.

105 | 1 |p RAmisr R E Research |#Fdt o il HHF 2 IFRALE £ 87 7 0> 2 2 H 4p M &|This course is designed to guide students to make academic
Methods |z » 2= = ﬁ?ﬁﬂ’“’ Sl FEELA 0 B E T 3 2 AAA#U 4 Jlresearch on the fields of arts, social science and related
BEEVAAP 2 LT 60 RERSZ - 2472 - frlknowledge. Through case study on a special topic about
i~y R ERERE CF & VR E..F Fresearch  method such as observation, analysis, historical
tEgitEyas iz Me R R §{H  ¥HEF Y% |review, comparison, survey, interview, experimentation,
BT HER ISk - quantification, qualitative research, quantitative research, etc.,

students will be able to comprehend the research methods and

use them for writing thesis or other purposes.




105 | 1 |pRFHEIT Rl o Branding |&# 74 e &t A HF S PV P AL &M% a5 |This course provides a general understanding of the relationship
Planning |&) 7 % ¥ 2 ¥ 4k hd B~ % > 3 5 F £B + o FAZP |between demand and supply of brand design and the design

AT AR TR ¢ ER Al 58 % 5 17 |elements closely associated with our daily life. Through analysis
g o R ABNE? Z- ~FMBE - ~ &%R3H &3] |of brand value, brand planning, case study on product sales,
ZEMEHEN o s LA T - S Y [packaging design, as well as actual practice, this course gives

i o training in the expertise for making brand marketing.

105 | 1 |- EH4]&BE| A 4K | Fundamental | % 35A2i% @ )32 2 § ¥ B Teh= 34> i = & § ¥ \This course provides the basic concepts of design elements such

24 Design  [@7)~Z—B & 5 ~ 2 WA jpS o as point, line, plane, three dimensions, and space, as well as
Ly Fdem g A~ 2 ¥ 3 L ARF R o their application to various fields of design. Students will be
240 PiEH F A A F EMEFBARE S o trained to use these design elements to create various visual

effects on their design works.

105 | 1 |pRAEL A#FER | Fundamental |[#EFp FE£& > £ 5 F A A BFRGIKI - T Mg B ~ A |Photography is increasingly important as a tool for image
Photography |2 £ % ...... 3 AR EF € & L 31 £ 2 JEH &k o £ % |design, computer graphics design, advertising creation, and
R BERTE B4 o RED 0 KIRP R 2 @ |other such visually demanding work. As a student of visual
E L2 EE 2 E2LY E & DFY o AR/ # IR ,communication design, it's very important to learn how to
By i @ L hEy o IR L 83 172 4 3 understand photography, and how to convey messages and
WHFIFTE o symbols through a photographic image. This course teaches
photography from the foundation level, supplemented with
appreciation of photographic classics and special camera

operations, both theoretical and practical.
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This course starts with basic design theories. Through study,
analysis, and discussion, students are trained to proceed a design
project and discover their characteristics, and then consider the
advantages and disadvantages of their design model. This course
also cultivates students’ ability for making further research in

the field of design.
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Students will become familiar with various techniques, material
application and expression, creative thinking, and skills of
composition. Through practical training of assignments, students
are trained to express creativity, conceptions and final drafts,
and therefore establish confidence and individual styles. The
course provides professional individual

training through

guidance and discussion
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3D Animation
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This course introduces 3D computer animation software,

demonstrating its application in layout, rendering, project
planning, modeling, etc. Students are trained to improve their
computer skills, aesthetic temperament, creativity, and other

related capabilities.

o
&
| .
)

Fundamental

Photography
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Photography is increasingly important as a tool for image
design, computer graphics design, advertising creation, and
other such visually demanding work. As a student of visual
communication design, it's very important to learn how to
understand photography, and how to convey messages and
symbols through a photographic image. This course teaches
photography from the foundation level, supplemented with
appreciation of photographic classics and special camera

operations, both theoretical and practical.
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Research
Methods
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This course is designed to guide students to make academic

research on the fields of arts, social science and related
knowledge. Through case study on a special topic about
research  method such as observation, analysis, historical
review, comparison, survey, interview, experimentation,
quantification, qualitative research, quantitative research, etc.,
students will be able to comprehend the research methods and

use them for writing thesis or other purposes.
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Design
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This course provides the knowledge of design theory, design
methods, and various types of display design such as the design
of P.O.P. display, store arrangement, display window, lighting
system, exhibition area, procedural movement plan,
construction, etc. Students will be trained to understand and

appreciate the aesthetics of display design.
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Students will come to understand how to observe and express
shape, light, texture, and space, and carry out practical exercises
in materials and techniques. Through observation, description
and expression, students will establish confidence and pursue
growth. The course provides professional training through

individual guidance and discussion.
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This course introduces advertising theories, advertisement

design, project planning, marketing strategies, etc., enabling
students to grasp the techniques and capability for making

advertisements.
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This course introduces the history of arts of the East and the
West, analyzing the characteristics of the art in different periods
of time. Students are trained to tell the differences in basic
characteristics of the East and West culture, understand the
features of the arts as well as present their aesthetic cultivation

on design.
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This course is designed to introduce psychology of visual arts.
Through literature review, group discussion and demonstration,

students will be able to comprehend the functions of psychology

~|on visual presentation, interpretation of visualization, visual

illusion, image grouping, critique and aesthetics of design.
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This course introduces advertising theories, advertisement
design, project planning, marketing strategies, etc., enabling
students to grasp the techniques and capability for making

advertisements.
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This course introduces the history of arts of the East and the
West, analyzing the characteristics of the art in different periods
of time. Students are trained to tell the differences in basic
characteristics of the East and West culture, understand the
features of the arts as well as present their aesthetic cultivation

on design.
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This course is designed to introduce psychology of visual arts.
Through literature review, group discussion and demonstration,
students will be able to comprehend the functions of psychology
on visual presentation, interpretation of visualization, visual

illusion, image grouping, critique and aesthetics of design.




105 | 1 |- E4lamE| ¢ 0304 Chromatics |P ¥ 2 &% & ~ & ~ A~ 7 L AEE > SEF F F 2 P 3 |With the development of material civilization, technology has

7T B prikehitdh o 30 Denit ¥ gRA L& £4R > 4 D2|progressed. The use of color is more widely valued and color
Bim» ARG He ¥ B EL > 3K F % K hh ¥ Avitheory becomes increasingly practical and professional.
W2 - o HEHF e Objectives of this course:
17 f2d 2012~ PIHEEREE - 1. To understand color psychology, color association and other

2i4ﬁa3}%rﬁ’ BE S LR hig 4 2 ¥ g F4F 4 42 04R |such issues.

bk 2. To become familiar with the principles of color matching,
3. B Mo g 0 e~ AR KT B 4 42341 R |cultivate color application ability and create visual experience of
LI beautiful colors.

A.%-¢ LEAMMITH S E A 2 g o4 B 2 it £]13. To integrate color theory and research into visual

LREE FHAIHI - design-flexible - flexible use of color scheme principles.

4. To combine chromatics theories and humanities, art, and
digital technology, to develop cultural and creative industries

and to promote local characteristics.

105 1 |pPREEIr A 23— | Fundamental |4 $kA25 B3 A0 HmAR e 9 Y v 4 @ 5 5 ¥ |This course provides the basic concepts of design elements such

Designl |@7)~3—B &5 ~ = HWEZF g o as point, line, plane, three dimensions, and space, as well as
LA Fdem B A~ 2 B 3 L ARF R o their application to various fields of design. Students will be
240 PiEH F A A F EMEFBARE S o trained to understand how to use these design elements to create

various visual effects on their design works.




105 1 |[pPRELS ¢ - Color Ad Lz HE—d - PR D RDME, HiE 4 $2471|This course analyzes the major attributes of color: hue, value,
Application 1 [« 32 ~ & 4F BARE i TR R > Y e d E A {-RIL > & chrome, color composition, psychological feeling and their

YR faped hRR (4edmfe s bk ~ % B ~ 2% -« L fe) o |application. Through hands-on explorations of specific topics
1 fEfed FARen& AR X Mgt a4 o~ B Af3¢ (4o & |such as balance, rhythm, layered and dominating color, etc.,
FoRR e K)DTRFE RS A b2 T E Sistudents will be able to apply these color concepts to present
fed > HAIDHEFH S GH Ks C ESKITEHE - various visual effects in various fields of design such as

advertising, packaging, products, and illustration, etc.

&

105 1 |[pPRELS KPS Introduction |1. ﬂ\éﬂ:ﬂia REEEREFIAETE 284 4T 5 - 2|1 This course helps students understand the nature of the planar,

£
to Design |48 ~ ZRERAEE DR G A AR three-dimensional, and space through mutual substantiation of
2,54 Fﬁpé W E SN S EF A R HE I - f|theory and practice.
AR BB RPERFEARY 2. Students are guided to understand the effects and the
PIREAEFRIFLY S > DA NEFFBAIL - |developmental trends of design on art, technology, human
PRARAL €~ BB IR B 02 AR TT o culture, and the environment.
3. Students are trained to have independent thinking, a broad
vision, and the ability to use design to carry out creativity, social
services, and environment care.
105 | 1 |s&igHLsT Eduiie] Introduction |1.7 A% q &5 EEHEF 33 0 22 F 2 T 5 - 2|1 This course helps students understand the nature of the planar,
to Design |48 ~ 7 B = AR AL DA Fa Agudr e three-dimensional, and space through mutual substantiation of
2.5 B S E 2 5N o ST E 4 0 233 s - f|theory and practice.
F AR BB BER B EARY - 2. Students are guided to understand the effects and the
PIRE A EFRIFL Y A o T A EFFEAIR - |developmental trends of design on art, technology, human

FRARAL €~ B OUR B ch T BUIRLET o culture, and the environment.
3. Students are trained to have independent thinking, a broad

vision, and the ability to use design to carry out creativity, social

services, and environment care.




105 | 1 |pPREHELsT |gesppdlerk| Website i% 20 Ep v Wivesk R A A AR E R 2 5048 0 |This course is designed to introduce website design language

e Design THTML %72 ~ &7 JavaScript 3572 ~ @ #8255 & K |and software such as HTML, JavaScript, FTP, with emphasis on

P ?35%]@ B~ 7 P @R (FTP) ~ 4eim ¥ 31 % e nb(i 7 |application to website address, copyrights, privacy laws,
L)~ b bR T TR R T~ R RL4p B AT E P4 EE 45 |accessibility, contact, site map, credit, and language versions

TE o (English, Chinese, and Japanese), etc. Through case study,

TARELEEETD > &7 0 E 2K EF FEPRFF 7 |students are trained to understand and execute relevant skills

4~ B2 50 s Site Map 3t~ Credit 3% 3+ ~ 1T { #7PF ¥ [to make website design of their own.

Tr s REA U FIRE -

Y TR B RN RR T R R R R et

T EREBITIDY U T REED R TEF L R

7

FAFERS- BRpivg it Fidivad -

105 | 1 |&iz§dsr AH i Paper L&A g REF T RAHRF L Tkt o This course introduces various paper materials and their
Structural 2.;‘%;’ AP ARY » 7 fFR i o applications, processing techniques, paper qualities and the

Design A MiFend fE4e 1 Foji > == MM B HEans Y & 4117 -integration of paper as media of design. Students will be able to
AR E L RAM SRS T2 ) hpliF e apply it to various fields of design such as pop-up book or

stereograph making.

1056 | 1 |pAFEIFT |Te L& PrintMedia | £330 & 2 28030 ¥EX ML - B2F 50 This course first discusses the basic concepts and major
Design 2 PEF S 4T R R BT R 0 e § 2 |characteristics and major concepts of print media and print
BB L E 4 o e PR AT s 3 b AlenA| R i 4 o |advertisement, with an emphasis on viewing the situation as a
HARF L0 MM GRIT 2 ~ BAE ~ 3L 80 3 R 2 & |whole to catch the point and to execute design practice. Students
FrEBE sk aRR . are trained to analyze design process, inspired to become

creative designers with independent thinking.




BR324 m:pr%ibh?,\.jﬂ' 5—*’1/m’1/}\b ;)@- o

Formative |* A% g i f%ﬁﬁjvﬁ W E S N SIEE 4 9 23 |This course is designed to introduce the principles of formation
Studies(A) 7R & ~NF & T;i%‘ AR uE ”}(é‘i +)£1 ¥ 22 |through literature review and group discussion Learning
P RmA# FY f;T.; oo 4oy A& Mk B o (formation  from  various aspects such as its definition,
BMRES RS RANIRG o 3 &NF ¢ 3 L A)|development, characters, essential elements, psychology, and
MR EZBEWNE 28350 X B B 5 3.3 Ak &2 & |aesthetics, etc.,, students will be able to comprehend the
243 B 530N EER R o theoretical orientations and do empirical studies through the

inductive or deductive approaches, and then apply it to design.
AP R SRRt 7% k3| Living Space % @Az dp B2 S 0| R T - B £ F 2 #3024 32 F £ § 0\ This course gives guidance and assigns case study on living
Design  [zRArg@im& o #NFne ”%"3“; B end] 17 % 60 4 52 22 4 (space design, with emphasis on the interrelationships among
170 B el £ 8 i > 309 )% P 22 |interior space, exterior space, forms of space, lighting, material,
AR ey B Ha o ;fgt“ B £ E 445 T E 5 R land human factors in design, etc. Through case study, students
E T will be trained to make application of what they have learned to

living space design.

g gdrr Formative |7 Az n 358 < prBael & 3d5h % > 58 > 51§ 4 9 f2:¢ | This course is designed to introduce the principles of formation
Studies(A) |7k & ~ NF EHE+ chr TR - iz 2 3$3) (K35) £ljthrough literature review and group discussion Learning
T P AT A H L F Y E U RN L A 5% F.enformation  from  various aspects such as its definition,
BBl &R ES Nk inAeaI % o 4 & NF & 3 t|development, characters, essential elements, psychology, and
LigA)enq RE NS 238707 2 ¢ B 5 338 A ¢h A T |aesthetics, etc., students will be able to comprehend the

theoretical orientations and do empirical studies through the

inductive or deductive approaches, and then apply it to design.
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This course is designed to introduce the fundamental concepts
of animation design as well as Flash software and its application
skills. Through hands on training of storyboard making, object
observation, soundtrack setting, etc., students are trained to
understand the process of animation production, concepts of

copyrights, and website design.
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This course introduces the history of arts of the East and the
West, analyzing the characteristics of the art in different periods
of time. Students are trained to tell the differences in basic
characteristics of the East and West culture, understand the
features of the arts as well as present their aesthetic cultivation

on design.
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This course focuses on developing students’ ability to appreciate
cinematography, and the skills in creating audio-visual works. It
gives training in creative thinking, script writing, lighting,
editing, recording, soundtrack, special effects, etc., helping
students build the foundation for pursuing further study on

related fields.
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Design(1)
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Through introduction to packaging design theories and
appreciation of masterpieces of well-known designers, students
learn how to apply what they have learned to packaging design,

and complete the works on their own.
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i¥|This course focuses on developing students’ ability to appreciate

cinematography, and the skills in creating audio-visual works. It
gives training in creative thinking, script writing, lighting,
editing, recording, soundtrack, special effects, etc., helping
students build the foundation for pursuing further study on

related fields.
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Photography

o

= & |This course is designed to offer the knowledge of lighting,
~ |texture expression, figure expression, human character,
E RN ES A
RN RUE S A B
P IETRAR 0 PR R Y L agAlk

B R A

advertising, and product photograph, as well as the concepts and
important relationships among visual communication designs
such as computer graphics, website design, advertising design,
etc. Through actual practice, students are trained to understand

the process of making commercial photography.
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1. This course helps students understand the nature of the planar,
three-dimensional, and space through mutual substantiation of
theory and practice.

2. Students are guided to understand the effects and the
developmental trends of design on art, technology, human
culture, and the environment.

3. Students are trained to have independent thinking, a broad
vision, and the ability to use design to carry out creativity, social

services, and environment care.
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This course is designed to introduce website design language
and software such as HTML, JavaScript, FTP, with emphasis on
application to website address, copyrights, privacy laws,
accessibility, contact, site map, credit, and language versions
(English, Chinese, and Japanese), etc. Through case study,
students are trained to understand and execute relevant skills

to make website design of their own.
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Drawing &
Media
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| This course provides a general understanding of various drawing

% Imedia, as well as colors, forms, shapes, space relationship and

§ & ¥-|its applications. Through practice with pencil, acrylic, oil paint,

and mix media, etc., student will be able understand the forms of
space, structure, color, value, and rendering expression as well

as the application to the fields of design.
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This course is designed to carry out the educational goals of the

department as well as to strengthen students' expertise. Through

v |the process of project planning and implementation, students

will  gain experience and confidence on making design,

helping them turn school training into professional careers.

Research on

Image Design
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It’s a cross-discipline course in the historical development and
education of photography in Taiwan. Through studies of articles
and literatures on photography, as well as practical training in
making 3-D or dynamic images such as those used in
advertising films, motion pictures, animations, etc., students will
be able to understand the aesthetic styles of contemporary

photography, and strengthen their creativity.
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This course is designed to carry out the educational goals of the

department as well as to strengthen students' expertise. Through

v |the process of project planning and implementation, students

will  gain experience and confidence on making design,

helping them turn school training into professional careers.
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This course provides the foundational concepts of digital
images, color arrangements, and application of digital tools.
Through hand-on training, students will become familiar with
digital tools and professional working processes. This course is
designed to help students transform their school training into a

professional life in the field of design
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This course provides students with a general understanding of
book design and editing processes. Students are guided to
absorb the merits of traditional book production and transform
them to the processes of modern editing design, and strengthen
their ability to express linear reading characteristics of visual
narrative books. The first semester focuses on the basic

2 [functional role in traditional book design, emphasizing character
type and shape to highlight literary content; the second semester
focuses on the interactive expression of graphics and text

brought into play in modern editorial design.




105 PRSI T %E3EH| Computer |2 a4 3D g Bt i3 E 45 1 #ho %1323 | This course introduces basic elements of three-dimensional
Graphic |2 {cif (T77 & 1 SRS PR Lo & o % 7 ¥ w ehlcomputer  visualization, including 3D computer animation
Modeling |?"%tz ¢t e pFe FEHAhE R - £l 1 - HF B R § 53 software, rendering skills, project construction and modeling.
*ogoehE o Students will be guided to understand the operational skills,
strengthen the aesthetic creative, and accurate expression of 3D
modeling.
105 g LT | T BmiER Book & |# &5 4 - BF 4t f2F 4K (book design) & 3= & B |This course provides students with a general understanding of
Publication |2 Y #E3X +*(editing design)§ 733k iTcnf 47 - £F¢ 7 F %‘g book design and editing processes. Students are guided to
Design SRR FE A SR R AR OR AN ;N eh 7 i 0 51 3 absorb the merits of traditional book production and transform
B4 e ad p givs > PR R %EEXK 3 £ IR ehithem to the processes of modern editing design, and strengthen
ALY 0 R LA IER BT SR AR 5L 4 Mt their ability to express linear reading characteristics of visual
R AR A o P EHFEBRT %g;li 3+ 3% 3 F 25§ |narrative books. The first semester focuses on the basic
B el hs i b d T HEY R AN %HIER 8 IE functional role in traditional book design, emphasizing character
Bl IdahfFE LR - type and shape to highlight literary content; the second semester
focuses on the interactive expression of graphics and text
brought into play in modern editorial design.
105 AT | TuHcAlE | Computer [T MRl HE 4 3D g W I AR RCAI 4 5 2 b 53723 |This course introduces basic elements of three-dimensional
Graphic  [@f&{ed (T & i1 B HA S AR ILfe> F o K,ért 3 ¥ & ehlcomputer  visualization, including 3D computer animation
Modeling |32 *t e pFe FEHT 0 E R - £l B R X % 3F software, rendering skills, project construction and modeling.

Students will be guided to understand the operational skills,
strengthen the aesthetic creative, and accurate expression of 3D

modeling.




105 S EFI ARG ¢ KK(- )| Packaging | & PRARE B ¢ KK PSR AT F 458 ¢ 3K 3| This course provides a general understanding of packaging
I Design( 1) |5 #endf iF > 213 FH30 & KEd A & hua > Tl|design theories and master pieces of well-known designers.
VUihE - o R e R IT R A o Students are trained to apply what they have learned into
practice and complete packaging design on their own.
105 = E B S| T R ekt | Digital Image | 3RAE g i 2 F 4 4= Qi § D B et 0 1 |This course provides foundational concepts of digital images,
24 Design AR GRKT LN EAR Fd Bz K32 % % color arrangements, and digital tools. Through the hand-on
TEF o REEE1IE2E* 3 A4 B A F5 > FPFEF |training at class, students will become familiar with digital
JRR R ER TE R T E LA RV 4p M k422 HAtools and professional working processes. It’s offered as a
# o transitional course to help students turn school training into
professional careers.
105 S EFIARE| TR History of | & A% 5 13548 ¥ pRB 2 2d5h > 31 5 4 5 215 (19  |This course aims to guide students through literature reading or
T Modern  |f& ™M) (T o 5 )N EFE L k¢ @~ |discussion to understand the content and development of
Design AT - g Be 4 B NF ¢ 45 0 LT % 3 |modern (19th century) design (mainly planar). The main
B0 g1 FE R FTEGE S EARN L RE PP - [contents includes: 1. Modern design movements: the Art and
§EET NP AEAERE 25 REF R IR A R £~ B |Crafts movement, new art, decorative arts, Deutscher Werkbund
HAEZ - BELAECBHEHELRCBREALIRE (German Association of Craftsmen), Bauhaus, the Japanese

form movement, and so on; 2. Contemporary design style:
modern styles, internationalism, minimalism, high tech styles,

postmodernism, and so on.
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Through class lectures, case introductions and on-site visits,
students will be able to acquire a basic knowledge of 2D
printing, such as the basic printing types, processing and
binding, special printing, giving quotations and making
calculations, printing houses and actual printing processes, as
well as the theory and knowledge of design necessary before
going to print. The course also uses design methods to train
creative inspiration and help students explore their potential to

carry out print design.
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This course introduces the concepts and skills of computer
graphics. Students are trained to use of the two major categories
of graphics software; vector (Illustrator) and bitmap
(Photoshop). Through theory study and practical operations,
students learn the concepts and the basic operational skills of
computer graphics. This course also gives training in aesthetic

expression, creative thinking, and portrayal skills.
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This course introduces the concepts and skills of computer
graphics. Students are trained to use of the two major categories
of graphics software; vector (Illustrator) and bitmap
(Photoshop). Through theory study and practical operations,
students learn the concepts and the basic operational skills of
computer graphics. This course also gives training in aesthetic

expression, creative thinking, and portrayal skills.




105 PRSI RHEY AT Image TG R 2 BRI RSB F ITE Y % 4 |Appreciation and analysis of planar imagery of photography,
Analysisand |17 B 5 24 B & 1.8 tfehs F]~ 3R % 2. B T & K 3% |and the dynamic images of film or animation will allow students
Criticism | B 2 B & 3. ® &} 2 R & ] 4. F ijh A F—F|to understand:
Bl 5 kw2~ Hpb . E L2 6. ®h% £ |1. Reasons behind images and their evolution; 2. Developmental
BT B AT AR R B o T a0 B8 ¥ 9718 [relationship between photographic imagery and graphic design;
for AR o HEAIR AR - 3. Essentials and general rules of image appreciation; 4. Nature
of imagery—temporality; 5. Skills such as surreal expression
and collage in images, and so on; 6. Image aesthetics
appreciation
7. Relationship between photographic images and other areas or
styles of art, and being able to take all one has learned and
convey it through integration with visual design, to enhance
creative expression.
105 ERHE LI TG K| Print Media R FER T e R 2 B FIERAPM A 0 42 ¥ 31| This course discusses the characteristics of print media and
(-) Design( 1) ¥4 2 823 045 0 kA% B (7R3 0 g § 2 |advertisements, with emphasis on viewing the situation as a
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whole to catch the point for design implementation. Students are
trained to understand the analysis and process of design,

inspired to be creative designers with independent thinking. .
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Appreciation and analysis of planar imagery of photography,
and the dynamic images of film or animation will allow students
to understand:

1. Reasons behind images and their evolution; 2. Developmental
relationship between photographic imagery and graphic design;
3. Essentials and general rules of image appreciation; 4. Nature
of imagery—temporality; 5. Skills such as surreal expression
and collage in images, and so on; 6. Image aesthetics
appreciation

7. Relationship between photographic images and other areas or
styles of art, and being able to take all one has learned and
convey it through integration with visual design, to enhance

creative expression.
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This course analyzes the relationship among designers and users
in terms of their conception of symbols and signs. Students are
trained to comprehend the design elements, forms of space, and
logical thinking. It’s a course to help students transform school

training into professional careers.
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This course analyzes the ongoing revolution of information
technology as well as the significance of the cultural creative
industry, impact of modern art, computer technology, and

practical design theories. Through lectures, analysis and case
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studies, students are trained to comprehend design theories,
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trends, styles of contemporary design,

designs, theories, cross-discipline design applications and

methodology.
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Senior This course is designed to carry out the educational goals of the

Project( 1)
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department as well as to strengthen students' expertise. Through
the process of senior project planning and implementation,

students will be able to gain confidence and experience in

F_L

various fields of design. It’s a transitional course to help

students transform school training to professional careers.
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105 1 |PRELF (M EFEEA3%| Formative

3 Design &

AR PR Ao s A o “ﬁ% WieE ¥4 2 ¢t > £4R|This course is focused on modeling theories. In addition to
AAFEFARY B ITHTT o A U TS
TE S FREVEBEHEIRE LRS-

/|theoretical concepts, it stresses actual practice through which
Material students will have better understanding on the environment,

materials. shaping and the application of forming skills.




105 1 B (HFEEA3%K| Formative | 3Azr fgd A wah i oo “ﬁ% WieE ¥4 2 ¢t > £4RThis course is focused on modeling theories. In addition to

3+ Design & |A A 5B 3 ey B4 17577 o AARY 1 B 2218 7 |theoretical concepts, it stresses actual practice through which
Material | & » FRE AV EPWHPFLZ IR L A RNF o students will have better understanding on the environment,

materials. shaping and the application of forming skills.
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105 1 |PRELST |2 38 %1EX ]| Typography PEFRFEFFETRERE®E (5% ) A B> 4T |This course introduces word fonts and text editing, with
3+ and Editing |33t % F oM@ D AAEA L & P che5id e 7 (P )lemphasis on recognition, construction, and representation of
Design P (6) B FARHRAE e (05 0 # F |Chinese and English typographic systems. Through using
FEFEH2 %P0+ > N2 S EA A §2 3% computer as a tool, students will be able to apply design

MERRFTFAPFE R A F (B4 fundamentals to the modification, combination, and composition

Bl7).. %) i i 4 o of typographic forms.
105 | 1 g2 FLF > F 2% {EX | Typography PERFATLIHRPREEE (75%) L E > 43 |This course introduces word fonts and text editing, with
3+ and Editing |33t % F oM@ D AAEA £ & P chef5idE e 7 (P )lemphasis on recognition, construction, and representation of

Design P2 (0) B 3Rt (T 0 & |Chinese and English typographic systems. Through using
BERHEBH2 3R > N2 VN1 E 2 7% \computer as a tool, students will be able to apply design
HERRFTEALE G R EH B pH A~ & (R0~ ¢ ¥ ~|fundamentals to the modification, combination, and composition

Bl2).. %) i i 4 o of typographic forms.

105 1 |22 8Lrr [ ZHMA LK Multi-Media |ZEE 4 1 30 w8 % (h i JpRpL 2 T 5048 - & 7 % B4 |This course enables students to understand the current use of
3+ Advertising |3 R 4~ MaEF R L ndk 1T s REEF R £ DIF 53K various types of Internet and computer media, including the
Design |3+ % 2D~3D # % ~ B % & = 2 ${E 5 B £ 2 14 03 |cohesive force of online communities, the operation of keyword
T B iR kgl R TR o 13 4B WA ¢ 2 |advertising, scenario design for web video advertising; 2D and
HEUIEEF ABR - F AR DR L RZAeP R 74 - 3D computer animation, video synthesis and clip editing as
skills of advertising source materials, sound editing, optical

discs, website production, and so forth.




105 1 |P RIS |7 XK 2 5| Aestheticsof |4 7 j2 ¢ Kenge ] ~ iz 4 B @425 4 8 > 22 2 L& | This course introduces the definition, theories, and development
=y Package | ¥ ¢ XATERA o (¢ 7 ¢ K@)~ i~ 27 - ¢ 12 |of packaging design, enabling students to build up new concepts
Design |& kx5 % 2 6 adF4 4 7 3R k7 £ & %% 3% B 94k |of packaging design, concerning external shape, function,
3 ) production process, environment protection, etc.
105 | 1 |[#AL &BE5T|3P 4] FF7 1 | Researchon |#%: 4] (FF ?i‘ v 7 L EEER TS T g K&+ R B4 - |Photographic creative research involves exploring photography
Creative | % fig]iv? @& 2 R -2 - » 2 & £ 7 8 5 2 38 |acting as a kind of graphic design or mass communication, as

one of the media form elements found in artistic creation. It

(m
[d

Photography |#* ~#23%2 3 it & ¥ & & ch¥ defe i5d b - ;WE E R
A1~ R~ TR Al 0 X3 BRI R S~ 43 ik |integrates machine use, and program operation. But the

AT flged 2 LR g2 o o X J_% % 2 %% «9F |important thing is how to use this vector, to make a suitable
AT MWMERA TR o endowment form for thinking, creativity, and feelings. Classic
texts will also be read to broaden the student's field of vision,

and to stimulate thought and the occurrence of creativity.

105 1 AL EBBITRK0g LY | Studiesof |*fzq B @2 B ~ % 01 ot ¥ 2 34 > 31 % Through literature study, case study, and discussion, students
=y Design 20 @ELTagd 2 5 - B k445 3K 2 K |are guided to understand the processes of project planning, case
Strategy |[W: 3 B R XKL 2 E o PR % |analysis, as well as other research methods. Major contents of

R g TREFLE KPR
g R B h AR KA B Y EY KLY
# %

DR RS SRR

il ¥ f#|this course: 1. Significance of design thinking; 2. Design
g dlfoF I o 2 & [strategies; 3. Communication elements of design; 4. Special
W7E e LEPFLY PE HENE 5 2.3k K% & B |design project management; 5. Case study.

BEVALPE R ARV L X PR 5 BEALE
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Computer
Graphics in
Design(1)
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This course introduces the concepts and skills of computer
graphics. Students are trained to use of the two major categories
of graphics software; vector (Illustrator) and bitmap
(Photoshop). Through theory study and practical operations,
students learn the concepts and the basic operational skills of
computer graphics. This course also gives training in aesthetic

expression, creative thinking, and portrayal skills.
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Advertising
Design
and Case

Studies
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The graduate program is focused on the training in the expertise
and skills to be applied in professional careers. Regarding the
requirements of SD senior design and ASSD assistant art
instruction, it’s involved with visual expression skills such as
computer operating applications to 2D, 3D, POP, and other
forms of packaging. Students are trained to possess the basic
concepts and to think independently to express creativity in their

design.




105 pRAELFL |ARAE KT & 3E| Case Studies 13— RI (71 ¢ B 1. Exploring - the mystery of China's five elements and five
Py of Visual [2.FP—-%3L % & £15 148 primary colors
Communicatio|3. 48 J— = % B 7 # & 2 2. Capturing - the opportunities for re-creating Taiwan's image
nDesign |4.7 2 —8% p R LEE 3. Giving expression - the simplicity and sincerity of ethnic
SHE—F % #5559 % totems
6. r—x L4 FH%d Rik 4. Biomimetics - learning the riotous profusion of color in
nature
5. Transforming - image symbols and brand images
6. Appropriateness - life-friendly green environmental
protection
105 PRFLS EEFW k] Corporate |LIFt & Fw] k wk3s (CIS) hip M % 42242 /& > ¥ 3% This course discusses the CIS (Corporate Identification System)
E- Identification |33 2 & 3RS - £ 10 B KK 0F 703 172 54 4 Jedesign, including its processes and related theoretical concepts.
System1l [RGB AFL L x4 244 o FE 31 Through theory study and actual practices, students are trained
WHAd FERE R ~ P4 LR AL i f24-4p(to develop the ability for proposing a design project and
B KR A 4 o implementation, with emphasis on viewing the situation as a
whole, catching the point, and executing the project effectively.
105 pPREALST |RE BER Visual FARE G R APMIH > I R# 4 F4F4p B A 1 R|This course introduces the fundamental design theories of visual
im Communicatio[;® » 3 ¥ H K 3=k 4 > F et £ 4 B A B> L4 %7 |communication design. Through the case studies, seminars, and

n Design

Theories

T e
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B TR L 23t -

discussion, students will be able to comprehend project
planning, problem-solving, critique and management issues, etc.
Major contents include:

1. Fundamental design theories; 2. Project research and

review; 3. Presentation of design works and discussion.




105 | 1 |- &4 2B % | TRBALE 4] Environmental| & $RAZ g 2SR 2 447 & 2 54 0 ST H 4 9 f23K 3+ This course analyzes the relationship among designers and users
I FiH(=) | Graphics(T) |¢ ~ @& * % & B 32 Fidima B (ko g
p=i

LSRN FE LT LY SN REE R

#|in terms of their conception of symbols and signs. Students are
= |trained to comprehend the design elements, forms of space, and
B RAcai goo logical thinking. It’s a course to help students transform school

training into professional careers.

105 | 1 | ABkE LR 4

it
-3‘[;,

AL | Advertising [P STERAR, Ak Ak B AR cha 17 (4T 2 Bk -1 | The graduate program is focused on the training in the expertise

T

Art 2R ERG R S L REFAAANT &g o (& S.D FiFK|and skills to be applied in professional careers. Regarding the
Communicatio|3+& ASSD r43Z ﬁﬁw}ﬂ Bz ) 1‘ &f i AR % IR |requirements of SD senior design and ASSD assistant art
nCase Study |# 324p M enT 5 ~ =4 ~ & 5 - POP % ¢ "odk (T % ¢

instruction, it’s involved with visual expression skills such as
F4 G concept (LA & =, PR b kE B % (computer operating applications to 2D, 3D, POP, and other
LI RARTE AR o forms of packaging. Students are trained to possess the basic

concepts and to think independently to express creativity in their

design.
105 1 |FAL ARBITRT @Rzt Visual FIt AR R AP MR 0 &R & 4 F4E4p B A | This course introduces the fundamental design theories of visual
ik Communicatio[;® » 3 ¥ H K 3=k 4 > F et £ 4 B A B> L4 5%T|communication design. Through the case studies, seminars, and
nDesign |7 & 4 o discussion, students will be able to comprehend project

Theories |1.d ARE @BE R A HFILH B M A 7 #5373 4RF @ £ h|planning, problem-solving, critique and management issues, etc.
il Major contents include:
28T BRI o Fundamental design theories; 2. Project research and review; 3.

BEF T L B4 - Presentation of design works and discussion.




105 i FLFr | F ks Corporate  |L4FRd & ¥ ahn] k skt (CIS) chip B 7 {22 42 B > ¥ ¥ This course discusses the CIS (Corporate Identification System)
#* 3 (-) | Identification [ 32 2 & ¥ ,% (80 B B RE T AT 58 4 Eldesign, including its processes and related theoretical concepts.
Design(I) |79 bk > #4252 Bk dl4 2444 - F£ 351 Through theory study and actual practices, students are trained
HEA4d FRME R ~ P32~ LR 3L 1 24 4p|to develop the ability for proposing a design project and
B KR AR 4 o implementation, with emphasis on viewing the situation as a
whole, catching the point, and executing the project effectively.
105 pPREFLFL | E&RITE | Researchin |- ~ A3gAes 53 2384 > - 53 ML 4227 > — |1 This course is divided into two parts. One part is for the study
R Y Pattern & |5 FFd K = churdidr B HLa % kA]IE of matters related to Oriental decoration, and the other part uses
Decorative |= ~ B & = e A2 Ty 0 TPz [N ¢ & L a9 |Oriental decoration and symbolic elements in creative work.
Design |38 ~ EAF R H ~ 23R~ 3558 ~ 2844 ~ 2 £ & h* |2, With respect to the study of Oriental decoration, the contents
s RAEFNE S KT EEE of the teachings include concepts of Oriental design, decorative
materials, expression, form, and subject matter, as well as
important motifs, connotative meaning of decorative, design
aesthetics and so on.
105 PRELIFT | RAFZKF| Aestheticsin |~ A2 & 342 d & BH LK 2 XA A% o 54 £ This course introduces the decorative design of Oriental objects
() Motif & |iFE K ehikheg » » 5L f ¢ %2 L $d chfi 4 jand its connotative meaning. Decorative art is the origin of
Decorative | o A AR KE PRI L RE 4 7 2L AL % - |design, presenting the cultural characteristics. This course
Design(A) |AF e I ~ KAF 3 B e AR $2 o £ 4 554 # |introduces the materials of decorative arts as well as their styles
W RBEA R RABE ol S KA 0 25 st fand implications, enabling students to grasp the essence of
RITERE G A3 4d R iFR - Oriental culture and create the design of Oriental style.
105 pPRELT | @A%F(2)| Formative |4 3kATHEE & AR MHERE JF & F 478 ¢ 3| This course introduces packaging design theory and master
¢ okt Design (IT) |§ 7% (7 > 2RI > & i‘*: Hd B AL o I |pieces of well-known designers. Students are trained to
Packaging |7 ™Mb - & = & Hiv Lo 4 o comprehend the basic concepts of packaging design and develop

Design

the abilities to complete packaging design projects by their own.




105 EBELFT | RAFERIE | Aestheticsin | & AR A & H P L > B AR R AN o %4 £ This course introduces the decorative design of Oriental objects
2(1) Motif & |i#FE K3 eikhEg > » £ & 2 p 2 A2 (L34 44 |and its connotative meaning. Decorative art is the origin of
Decorative | o *3AzchkE PRI LR F 4 7 22 &4 % 4 - |design, presenting the cultural characteristics. This course
Design(A) |#AF 4 R~ KA DN E B xR AR o £ 4 54 F |introduces the materials of decorative arts as well as their styles
¥t ﬁ_%éﬁ & IR 0 IEE T end 2 RIHA > i a it Fgland implications, enabling students to grasp the essence of
FIENE G L3 af|RiFs o Oriental culture and create the design of Oriental style.
105 - E BB ARG k| Corporate SR EFRE & F ]k skt (CIS) dhip M 7F 2 42 B > % 95| This course discusses the CIS (Corporate Identification System)
I #35(-) | Identification |33+ 2 & S - £ U B K30 a3k 172 54 > 4 idesign, including its processes and related theoretical concepts.
Design(l) |:&EFF bl 2254 2 5ap 4 2874 o F &3 Through theory study and actual practices, students are trained
WHEAd FRE R ~ P4 LR AE > i f24-4p(to develop the ability for proposing a design project and
MR AR 4 implementation, with emphasis on viewing the situation as a
whole, catching the point, and executing the project effectively.
105 PRSI |2 LI EE| Cultural [Lrrifz CAIREERH - 1. Analysis on cases of the creative cultural industries.
s Creativity |2.#-2f&% it &% L2 @ » T & K3 & = WK3H|2. Incorporating cultural elements into print and 3D design, to
Businessand |¥ - ¢ @i EL T E T4 ;ﬁ AR B IR VMR o make traditional culture even more close to people’s daily life
Marketing and at the same time promote the essence of traditional culture.
105 S E ARG | WA R £ | Aesthetics in | A PR R S BH EA R B R DNT - %24 £ | This course introduces the decorative design of Oriental objects
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and its connotative meaning. Decorative art is the origin of
design, presenting the cultural characteristics. This course
introduces the materials of decorative arts as well as their styles
and implications, enabling students to grasp the essence of

Oriental culture and create the design of Oriental style.




105 1 |pPRELIT |2 VAR B4R Cultural |1 A#EH ¢ w2 T2 tFEEY 20 LR EH ?/,?c#f 1. Theoretical basis: to study the documents on cultural
bl Creative & |3t o BN T2 it IR AR, ol - industries and creative economics, as well as the exemplary

Property & 2. A4 FR  BEF » BR > EFF IR 5% > R i 12 F | cases of visual communication design.

Visual BRFR e B o AL 4 B 2 L B {H 7 A 1% 3% |2, Exercises: through on-site practice and observation, students

Communicatio gifﬁffﬁeé PRI i g B2 REFE R 5 - are trained to compare the cultural theories and design arts,

nDesign |3. B & iT : exploring the opportunities to present the cultural value through
LRI BRI KPP E S AREG o visual communication design.

HFWUF AL TR -TRTE - mfpive 3. Practice: project proposal (theme, goals, expression

Bom et D IRRE T~ AITEERP ~ B R ~ PR 17 o |strategies); design production (ideas, draft, finalized script);

display and comments (works display and discussion).

105 1 |2 &LF |2 AR EAR| Cultural |1 A#EH 1. Theoretical basis: to study the documents on cultural
"R Creative |® &~ T2 itEs & L3 5& ?)]?c%f 3o industries and creative economics, as well as the exemplary

Property & (R T = it AIR BARE R | &6l F47 - cases of visual communication design.
Visual 2. AFFiwR 2. Exercises: through on-site practice and observation, students

Communicatio|i% ¥ § L% > {78 W2 %2 > e L ILH B F Fhjare trained to compare the cultural theories and design arts,
n Design |V* §REPEE o exploring the opportunities to present the cultural value through

RS~ 1 GAEST AR R e AIR #048 § Bk \visual communication design.

2 REFEET & - 3. Practice: project proposal (theme, goals, expression
3. BERFIT: strategies); design production (ideas, draft, finalized script);
PR BRI SRR ARG e display and comments (works display and discussion).
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105 pREEIIT | Bk (z) |Communicatio
x 34 24| n Design (IV)
Ede Environmental
Graphics
105 pREELST  |fici i 243K 3+ | Digital Design
(=) %4 (1Ir)
R 43%3 | Multi-Media
Advertising
Design
105 PREIF R4 <% | Copywriting & £ &% i ch- Tk > A il > 2 % » %A Kk 0= F |One. This course is divided into two parts. One part is for the
AL AR BRI o R B ATfiamik ¢ LR 20 (study of matters related to Oriental decoration, and the other
FAATN S o A ede g R d (T I TR 3£ 17 <0 |part uses Oriental decoration and symbolic elements in creative
B4 > §d BRI RREDL 6L DF R F KT jwork.
s R S R E B R s U R F 7 o [Two. With respect to the study of Oriental decoration, the
NE contents of the teachings include concepts of Oriental design,
14 fog  pIA RS AIAE BT o decorative materials, expression, form, and subject matter, as
2HR At A A well as important motifs, connotative meaning of decorative,
3.d %9 frv SR L ESL S - design aesthetics and so on.
AREEREITEF AT
EROVER I SINE 3
105 BB ELF R42% Copywriting A& & &% it ch- 5k > AL § iRl > % > ALK H= F* |One. This course is divided into two parts. One part is for the
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study of matters related to Oriental decoration, and the other
part uses Oriental decoration and symbolic elements in creative
work.

Two. With respect to the study of Oriental decoration, the

contents of the teachings include concepts of Oriental design,
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decorative materials, expression, form, and subject matter, as
well as important motifs, connotative meaning of decorative,

design aesthetics and so on.
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¥ This course provides the understanding of various styles of

illustration, allows students to make actual practice, and helps
each student create physical pieces that will become the core
items of their working portfolio. It’s offered as a transition

course to turn school training into a professional career.

Editing
Design

AR TR
PEA B H37 o & w2 U v £ (Ilustrator)f+ 5% (Photoshop)
B AL ERHHEY B ERRAREFTVHRTRE
FY IR GEROBEE AAFTHI - FRFLIRE
FiR M R AR BT LR ol FHkoT o

Bt nR R Tk 48 T e lg Bl

This course introduces the concepts and skills of computer
graphics. Students are trained to use of the two major categories
of graphics software; vector (Illustrator) and bitmap
(Photoshop). Through theory study and practical operations,
students learn the concepts and the basic operational skills of
computer graphics. This course also gives training in aesthetic

expression, creative thinking, and portrayal skills.
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Integrated
Design
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This course is designed to carry out the educational goals of the
department as well as to strengthen students' expertise. Through
the process of senior project planning and implementation,
students will be able to gain confidence and experience in
various fields of design. It’s a transitional course to help

students transform school training to professional careers
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This course is designed to offer color-related knowledge such as
hue, value, color composition, psychological feeling, and color
rlapplication on the fields of advertising, packaging, CIS, website
design, multi-media design, etc. Through theory comprehension
and practice, students will be able to understand color
application to various fields of design, as well as to apply the
color concepts into the daily life. It’s offered as a transition

course to turn class training to a professional career.
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In the realm of cross-discipline contemporary art, creation
concepts, compositions, and styles become even more diverse
and challenging. Through analysis of international artworks,
students are trained to explore the concept behind, inspired to

improved their creative thinking and expression ability.

105

Illustration

BEDRELRT AL

p:\.) \:E!

I RPN S R

P Lk
Vo AEAIRAE B

RBERfp Z2RCEBARRESL o FAEHE TR
S i SRR e TR T

Rep AR o

©|This course provides the understanding of various styles of
illustration, allows students to make actual practice, and helps
each student create physical pieces that will become the core
items of their working portfolio. It’s offered as a transition

course to turn school training into a professional career.
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Creative [3:a & thtiz ~HHl B * &4 &, AIE L 5 18 & £ B 33 |Students will become familiar with various techniques, material
Rendering [#fr# &, & AT ¥ F hFERY, £EE %@s%é,fﬁ.uk—, usage and expression, creative thinking, and skills of
i, EE BB AR e SR FAEF K &34k B & [composition. Through practical training of assignments, students
ek #R, FE By i B, 23] % F2" Mare trained to express creativity, conceptions and final drafts,
P and therefore establish confidence and individual styles. The
course provides professional training through individual

guidance and discussion.

105 | 2 |p AL Bk Design & |® ¥ %4 FHEAH B 20 - ES - B2 23X B This course provides the basic knowledge of marketing theories
Marketing [t 374l 2 H &P 4% > T EF 4 @ iv kAR 5 |and design of brands, products, advertisements, among others.
ERESNLF - -1 Students are guided to make the marketing proposal where

creative design plays a key role.

105 | 2 L AamErFL KB E Special T fRheiE Y ¢ @ F R F AR S MK 32 & X #7|This course provides the knowledge of effective planning of
Project Design|% @ #-m Bt 7 b & ¥ 52 xF ¥ F 2 % 24 47§ 2 |special project design. Through learning the principles of
BAE o B RXNF N E @ =3 e 35 d & &2 |presentation, communication skills, design processes, budget
¥d oAy v ez kb EAEHK > LE LA > F x|planning, time and quality control, etc., students will be able to
RPIRIE S22 H 0 BB A0 0 2K 3% % ehlpropose special projects, backed with the theories and concepts
SR FFCBTLBERFREFLY they have learned at class.
105 | 2 |z & 45T EC ey Design & |REF 2 745 AA#H oms > &0 ~ B4 Z3® 3k |This course provides the basic knowledge of marketing theories

Marketing |t 374/ 2 %2 F 5% » i’-#%?i BE kA

ERESN TR oY= Students are guided to make the marketing proposal where

= |and design of brands, products, advertisements, among others.
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creative design plays a key role.
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This course helps students search for the proper methods and
processes to realize their design ideas, as a means to strengthen
their design capability as well as the abilities to make analysis,
comprehension, comments, and self-examination. Students are
trained to construct the means of design to realize the goal of

design.

105

pPREELST

Portfolio

Design

AARZ PELELHIEE S BARIEEZ PN s
AORBF ARG B B EN Y B o S8 L A i
PR A F O L SR R RER S i 7
FOBIB A BRI WG ¢ ERE R
f%%?ﬁ-’iﬁfﬁi R BARRREET TRELER

iR %”“@W*JW‘W%%wﬂﬁﬂ?%~F2

n B o

This course provides the opportunity for students to collect, and
to edit all their personal projects during their college years,

further to make professional portfolio design as preparation for

~[future usage. Through the understanding of material gathering,

styles sorting, resume writing, portfolio planning, editing,
printing, and interview preparation, etc., students will be well

prepared to become professional designers in the future.
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This course provides the opportunity for students
to make actual practice in design and accumulate practical

training experience, making themselves well prepared to

become professional designers in the future.
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This course provides the opportunity for students to collect, and
to edit all their personal projects during their college years,

further to make professional portfolio design as preparation for

~[future usage. Through the understanding of material gathering,

styles sorting, resume writing, portfolio planning, editing,
printing, and interview preparation, etc., students will be well

prepared to become professional designers in the future.
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This course introduces the history of arts of the East and the
West, analyzing the characteristics of the art in different periods
of time. Students are trained to tell the differences in basic
characteristics of the East and West culture, understand the
features of the arts as well as present their aesthetic cultivation

on design.
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This course introduces the history of arts of the East and the
West, analyzing the characteristics of the art in different periods
of time. Students are trained to tell the differences in basic
characteristics of the East and West culture, understand the
features of the arts as well as present their aesthetic cultivation

on design.




105 pRESELrT A A3 - | Foundation |4 #kAREE3A M HmARE R VT2 54 B k55 ¥ |This course provides basic concepts of design elements such as
Design2 |@2)~F—2 &~ & ~ 2 WE T F o= o point, line, plane, three dimensions, space and their application

LA T e B~ 2 R 0 2 BART RS - to various fields of design.

4@ F A R L AARE 2k o Students will be able to understand how to use these elements
and their application, as well as to create various visual effects
on their design works.

105 pREELr R = Color hd =z FE—i3d PR~ DR OE, $iEJ £297|This course analyzes the major attributes of color: hue, value,
Application 2 |32 ~ & & AL F i B 2 > Y e d A {c kI - & |chrome, color composition, psychological feeling and their
¥ oL fEped R B (Jariﬂ@h bR~ - 2d ~ L fe) o|application. Through hands-on explorations of specific topics
3 ﬁ e d FARB AR (T MG 4 H O B 4EE (4o 4 |such as balance, rhythm, layered and dominating color, etc.,
“RANEEL)EETE S ;fﬁ 34 i b2 1T % anistudents will be able to apply these color concepts to present
fed o H/A I FEH S GF R BEERTEEE various visual effects in various fields of design such as
advertising, packaging, products, and illustration, etc.
105 pREgELr R 2R Advertising |#® 2383 RSB AR~ T w K3~ & F - % %6 B ~|Photography is increasingly important as a tool for image

Photography |3 2 74 EMREFFOHER LRI L 2 FER KR - B |design, computer graphics design, advertising creation, and

LR PR AR CESERGORE 0 JRAARLE @ & & |other such visually demanding work. As a student of visual

P RGEE o AP E RPN T L o A4 4B |communication design, it's very important to learn how to

Frp@Ee dolay o IR EHEE S FE 2 LR 0 4 $|understand photography, and how to convey messages and

Bl BHLEBREESERREERLIOLERY o

symbols through a photographic image. This course teaches
photography from the foundation level, supplemented with
appreciation of photographic classics and special camera

operations, both theoretical and practical.
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~|[Photography is an important tool for image design, computer

graphics design, advertising creation, and other such visually
demanding work, and also a source of illustration. It's important
to learn how to understand photography, and how to convey
messages and symbols through a photographic image. Through
appreciation of photographic classics, students will learn how to

improve the lighting control and quality presentation skills.
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it [ This course introduces basic concepts of communication and

mass media, analyzing the relations among mass media and the
public. Through theory study and actual practice,. Students will
be able to understand different communication process and
operations among mass media, an essential reference to them

when they are engaged on design works in the future.
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This course introduces various drawing media, providing mixed

~ 7 |training methods to allow students to better control the concepts

of shape, space, and color. Presentation of various art films, art
works and styles will impress students of different means of

creativity expression.
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This course introduces various drawing media, providing mixed

~ 7% |training methods to allow students to better control the concepts

of shape, space, and color. Presentation of various art films, art
works and styles will impress students of different means of

creativity expression.




105

PRSI

Formative

Studies(B)

AR Bif i 2 kB &

A7, & Vqﬁﬁﬁ_qkmi\’?f;; Vet

g e b 7
B ES NI G o A RINE F IR

Fpl s

1.:¢25 RN W,L&,

Ve @ 5ad

BEE

*I rr)*l = ﬁ)’?

PR oY@

‘*’ﬂﬁﬁiﬁﬁé

AC TN |

A5 4 e

I REETETEN 4

A N E RS .

This course is designed to introduce the principles of formation
through literature review and group discussion Learning

formation from various aspects such as its definition,

- |development, characters, essential elements, psychology, and

aesthetics, etc., students will be able to comprehend the
theoretical orientations and do empirical studies through the

inductive or deductive approaches, and then apply it to design.
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This course is designed to introduce the principles of formation
through literature review and group discussion Learning

formation from various aspects such as its definition,

- |development, characters, essential elements, psychology, and

aesthetics, etc., students will be able to comprehend the
theoretical orientations and do empirical studies through the

inductive or deductive approaches, and then apply it to design.
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This course introduces the history of arts of the East and the
West, analyzing the characteristics of the art in different periods
of time. Students are trained to tell the differences in basic
characteristics of the East and West culture, understand the
features of the arts as well as present their aesthetic cultivation

on design.




105 B FIrT | ¢ KK (2)| Packaging |- ~ ¢ KRR 1. Packaging design process; 2. Planning of packaging project;
Design(Il) |= ~ ¢ XX £ 3 3. Strategies of packaging design; 4. Practice in packaging

ERES TS design

RS S
105 S EFIRRE TG R Formative | R AL g i B v B A E 2 50 5l HH 4 7 f2i¢ |This course is designed to introduce the principles of formation
7T Study R E NS t&%k AR E ”}(;‘i +)£1 ¥ 22 |through literature review and group discussion Learning
P oRmA# FY f;Ts oo 4oy A& Mk B o [formation  from  various aspects such as its definition,
BMRES MRS R Y o 1 & NF ¢ 3 L A)|development, characters, essential elements, psychology, and
MR EZBWNE 28350 X B B 5 3.3 Ak T2 & |aesthetics, etc.,, students will be able to comprehend the
F ARl (5 AN ER X o theoretical orientations and do empirical studies through the
inductive or deductive approaches, and then apply it to design.

105 pREELs ikt e History of |32 ©i5iE 2 I‘Jcﬁ'ﬁpé Wik I HE 4 0 f237 (19 & |This course aims to guide students through literature reading or
Modern EE)RF (TR R AN EFE LR K¢ o - |discussion to understand the content and development of
Design WAAART T g e A BNE ¢ 45 LiT &3 E | modern (19th century) design (mainly planar). The main
B0 g1 FE R FrEGE - EAREMN G RE PSP - [contents includes: 1. Modern design movements: the Art and
RN Pp AEAERE 205 AR R IR AR £~ B |Crafts movement, new art, decorative arts, Deutscher Werkbund

1ECERFLACBHABERRE CBRALIEE

(German Association of Craftsmen), Bauhaus, the Japanese
form movement, and so on; 2. Contemporary design style:
modern styles, internationalism, minimalism, high tech styles,

postmodernism, and so on.
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This course aims to guide students through literature reading or
discussion to understand the content and development of
modern (19th century) design (mainly planar). The main
contents includes: 1. Modern design movements: the Art and
Crafts movement, new art, decorative arts, Deutscher Werkbund
(German Association of Craftsmen), Bauhaus, the Japanese
form movement, and so on; 2. Contemporary design style:
modern styles, internationalism, minimalism, high tech styles,

postmodernism, and so on.
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This course introduces the concepts and skills of computer
graphics. Students are trained to use of the two major categories
of graphics software; vector (Illustrator) and bitmap
(Photoshop). Through theory study and practical operations,

students learn the concepts and the basic operational skills of

% |computer graphics. This course also gives training in aesthetic

expression, creative thinking, and portrayal skills.
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This course introduces the background, perspective, and essence
of integrated marketing communications (IMC), and its
applications to contemporary branding business. Besides
analysis on branding-related issues such as customer-oriented
design, pricing-oriented production, management, globalization,
and so forth, this course also gives prominent examples for

group discussion.




105 2 |pREHEIF |(BELEEYIF Senior AR g ’&ﬁ:“%“ﬁﬁ L 3@ T enq f 0 X9 A % %5 P |This course is designed to carry out the educational goals of the
(=) Project(Il) |[# &2 F2 B En L ¥ 35 - PIRAYWEF A %‘ﬁ# % |department as well as to strengthen students' expertise. Through
TR iveniffe > o £ F Y Rt % ¥~ 32327 B |the process of project planning and implementation, students
B iR HaERF E Y ERF S Y % o d|will  gain experience and confidence on making design,
WE I RSERE ~ K~ el s WiFes % A4 @ £ helping them turn school training into professional careers.
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et 09 BT B B Y BB A8 Y 5% o & |\will  gain experience and confidence on making design,

P |This course is designed to carry out the educational goals of the
% |department as well as to strengthen students' expertise. Through

it |the process of project planning and implementation, students

NEFREeEHRSE ~ &~ Ik~ ®Wiv2 e 240 F @£ helping them turn school training into professional careers.
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105 | 2 |p FHELIrT  |#F§s3H| Digital Image | & i g iz 2 § 24 $3v @i ifr ¢ TUp ¥ oA 0 32 |This course provides foundational concepts of digital images,
= Design2 |& #ci= @ ifk 32 i 4 2 AR ;ﬁd BB §3k 32 % % |color arrangements, and digital tools. Through the hand-on
TR REEE1IE2E* 3 A4 B A F5 > FPFEF |training at class, students will become familiar with digital
JRR R ER TE R T E LA RV 4p M k422 Htools and professional working processes. It’s offered as a
# o transitional course to help students turn school training into

professional careers.
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This course introduces packaging design theories and
masterpieces of well-known designers. Through practice,
students learn how to apply what they have learned to packaging

design, and complete the works on their own.
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This course focuses on developing students’ ability to appreciate
cinematography, and the skills in creating audio-visual works. It
gives training in creative thinking, script writing, lighting,
editing, recording, soundtrack, special effects, etc., helping
students build the foundation for pursuing further study on

related fields.
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This course introduces basic elements of three-dimensional
computer visualization, including 3D computer animation
software, rendering skills, project construction and modeling.
Students will be guided to understand the operational skills,
strengthen the aesthetic creative, and accurate expression of 3D

modeling.
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This course introduces the concepts and skills of computer
graphics. Students are trained to use of the two major categories
of graphics software; vector (Illustrator) and bitmap
(Photoshop). Through theory study and practical operations,
students learn the concepts and the basic operational skills of
computer graphics. This course also gives training in aesthetic

expression, creative thinking, and portrayal skills.
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“|This course, based on display design theories and concepts,

gives training in making the 2D and 3D blueprints of the
st |exhibition place, as well as introduce the materials and

fconstruction engineering plan. Meanwhile, it discusses the

¥+ |relation between the exhibition place and the displayed products
EASEERE L SN

E o R 2 2 H

from the view points of designers, visitors, and managers, giving
students a comprehensive concept and training in exhibition

place arrangement.
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This course introduces basic elements of three-dimensional
computer visualization, including 3D computer animation
* |software, rendering skills, project construction and modeling.
Students will be guided to understand the operational skills,
strengthen the aesthetic creative, and accurate expression of 3D

modeling.
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This illustration course provides the understanding of various

styles of illustration, allows students to make actual practice,

the core items of their working portfolio. It’s offered as a
transition course to turn school training into a professional

career.




105 | 2 L ABEFLIF SR T | Researchin (&P 5 iARs 2 Jfe - BB K 2 P ch2 5 4esi 48 B4 |It's a cross-discipline course in the historical development and
Image Design | &a#&R € ~ R &K ~ B g B 9775 it B o R
Foijep AR = § N EFRO K3 RS & g4t 0 ¥ 2 % 2 |and literatures on photography, as well as practical training in

v

education of photography in Taiwan. Through studies of articles

2o fs o TR EAEFT A > {4t - AEE A2 % ¥ making 3-D or dynamic images such as those used in
GHER 0 B AGRE e MEN BAE R ST - % 7 #|advertising films, motion pictures, animations, etc., students will
AL 2 A2 5 b AR 2 B
WRAEE N TH B E . R E > %;;i? # 4% |photography, and strengthen their creativity.
A RIS BPREL S LHR SR ELARL

@ o

be able to understand the aesthetic styles of contemporary

105 | 2 (e & LyT (B RIZHER| Printing [BEHAKE C F0A5EF e 4 44 ¥ 8T 45 & |Through class lectures, case introductions and on-site visits,
3+ Theory &  |F] ek & Fodh > bldefl A B R AI5Y ~ 4o 1 22 537 ~ 435K B |students will be able to acquire a basic knowledge of 2D

Design  |#] ~ & B &35 ~ BRI RS B R AR AR 0 4 2 e A1 |printing, such as the basic printing types, processing and

T ek P A > T UG R E 4 AR B 2 4 |binding, special printing, giving quotations and making
B > &d Ef T oK d oo calculations, printing houses and actual printing processes, as

well as the theory and knowledge of design necessary before
going to print. The course also uses design methods to train
creative inspiration and help students explore their potential to

carry out print design.
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Advanced 3D |+ & K3 R Mode MR TR P 05 A o F I |This course introduces 3D computer animation software,
Animation [FfE ek (T 4 T e H A REfr # o ,T\

]
P2 M. FEBFDER ~ Al £ E £ 38 |planning, modeling, etc. Students are trained to improve their
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demonstrating its application in layout, rendering, project

ﬁ»

* g g oo computer skills, aesthetic temperament, creativity, and other

related capabilities.




105 EBHELIT |EHFFBEERT | Advanced [FREBIBE DR IELBT AR LY auE %, FoF B 4 4| (T This course provides the understanding of various styles of
B llustration |iv » & fbpdt ~ $i2 F ehF 2Ry > B8AIR & &4 L & illustration, allows students to make actual practice, and helps
Rfp 0 B2 BOE B AR RESE o FATLE K &3k & % |each student create physical pieces that will become the core
F A R %8 B endp 34, 2% £ P Jitems of their working portfolio. It’s offered as a transition

o course to turn school training into a professional career.
105 BB ELIFT TG K| PrintMedia | AFH TR B 2 Sl EIEXR M IMA > BF 51 This course first discusses the basic concepts and major
(=) Design(Il) |¥& 2 w28 2 3 447 0 kit 7K+ 0 ey § 2 |characteristics and major concepts of print media and print
BIEM L F a4 o e AL R~ AIhE| R At 4 - |advertisement, with an emphasis on viewing the situation as a
HARF L0 MM ORI ~ B~ 3L 80 3 R 2 & |whole to catch the point and to execute design practice. Students
FrEBE sk aRR . are trained to analyze design process, inspired to become

creative designers with independent thinking.

105 SEFARE LMY Senior AARL g BN HEd B FHASE 0 FF A kT B (This course is designed to carry out the educational goals of the
ES 8 (=) Project(Il) |# # A F2 2 ¥n ek ¥ 57 c PIRAWEF A ;fﬁ d & |department as well as to strengthen students' expertise. Through
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the process of project planning and implementation, students
will  gain experience and confidence on making design,

helping them turn school training into professional careers.
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5| This course guides students to understand and appreciate the

ambiance design for a space, giving examples of restaurant,

bookstore, gift shop, fashion center, and amusement place

FER designs, etc. Students will be able to appreciate the expression

of consumer-oriented space design and to prepare themselves

¥ |for making creative design.
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This course is design to introduce the important functions of
systematic design, emphasizing scientific analysis and process
execution of visual system design. Through case study, brain
storming, and concept rendering as a starting point, students are
trained to consider the principles of design and process of
execution as a whole situation, and paying attention to details

such as each line and each point.
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This course guides students to understand and appreciate the
ambiance design for a space, giving examples of restaurant,
> [bookstore, gift shop, fashion center, and amusement place
designs, etc. Students will be able to appreciate the expression

of consumer-oriented space design and to prepare themselves

22 % ¥ |for making creative design.




105 | 2 |- EH4| AR5 |F AmEK| Book& |HE&EFL- BEBE fRE AK ’L(book design) /& 32 J& R This course provides students with a general understanding of
3T Publication | 43X 3+ (editing design) ® 7+4k fe e 42 - F 4§ & 3 f|book design and editing processes. Students are guided to

Design SRR FE A SR R LR OR AN ;N eh 70 i 0 51 3 absorb the merits of traditional book production and transform
B4 e ad p givs > PR R %EEXK 3 £ IR hjthem to the processes of modern editing design, and strengthen
ALY 0 R F A RIER BT SR AR 5L 4 Mt their ability to express linear reading characteristics of visual
g E LIRS o P EYPFLEBRT %ﬁ?{ L35 3 F 25§ |narrative books. The first semester focuses on the basic

B el hs i b d 0 THEY R AN %HIER 84T functional role in traditional book design, emphasizing character
Bl 3 &hfFELm - type and shape to highlight literary content; the second semester
focuses on the interactive expression of graphics and text

brought into play in modern editorial design.

105 | 2 |- E4IEBE| K Plastic Arts | = K3 3FA2e FEHE =+ LHmE B * 3 < 300> o # = I A |Plastic art design course includes two parts of plastic art theory

EE and Abstract |£ 3T # k 2zR i FEF & > 245 LR EF ~ %R B 2 i |and application. Amid the development of globalization, plastic
Forms B PR ZEAE R o BT RIS B Y K3 Rart design covers an broadening range, including the cultural

R - A LEEY > T AR = FE£ A F %38 * |creative industries, environmental ecology, and semiotics etc..

[ER G A A Through case study and practice in making 2D or 3D plastic art

design, students are trained to improve their skills of making

plastic art design.

105 | 2 |p A5 |#EF AT 7| Researchin ¥ AIFF 3 » 2 L3R 75 T g K38 < % @44 ~ This course explores the role of photography in print design,

Creative |# #v4]17" @2/ & F R RePifi2 - > 2 ﬁnt & 7 ¥ 2 2 i |mass media, and art creation. Through using photography as
Photography |* ~#2;% 2 3 1% fe £ & & ch 4o igd ot - {44 4 ~|design elements, combining with concepts, creative thinking,
FIE > R~ TR R d] 0 T35 d BRI R C v A3 i&|inspiration, emotional expression on the subject matters to
A FlgR S 2 IR D 2 o Feo X 1 % B A 4% 9 |create art forms, and practice in different topics, students will be

TRE TR WA T & - able to comprehend the essence of creative photography.
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Practices of |A3kd% o A5 EHFEY ~ BERA 7 {3t %2 5% > 31 E | Through benchmark learning, case study, and discussion,
Exhibition |54 7 2B Fengd> s~ B %7 47 ,5% ST

Planning [3*E R EXFE 22 o P enp it 4284 13
ful

students learn how to arrange an exhibition and make analysis

-
£ /& |on special projects. It’s aimed at cultivating students’ abilities in

nL"

VEY R Y AL L )ffi;‘i—ﬂ“ 4% > |design thinking and exhibition planning. Major contents

g
BUFESSARGEEFTE ORI - £ F = o 2 & Alinclude: 1. considering the significance and connotative

FedE LREBLY AR ZENE 28 F K% o B 5 3.meaning of the exhibition; 2. strategies for holding exhibitions;
Rl hE 2 4 RKER X3 F 5.8 % 7 % - 3. key elements of strategic communication; 4. management of

special exhibition project; 5. case study.

105 | 2 |3 FLrr eS| Advanced |AFARRKE NFREF - 4 0 R 0% B3| This course introduces 1. various paper processing technigues
Paper B AT and effectiveness verification; 2. theme-based forming design;
Structural |1.JAH e E fE4e 1 Fogies L 2 21k 3. application of paper materials in art creation.
Design IR Al - BB & A
3k K J”l‘?"”‘“"‘m‘ﬂﬁ‘ Vh”ﬁ,{ﬁmf,
105 | 2 |- E4]aBRE (R S S| Advanced (S EE e KL A F AP 0 EE A 2 0 f2|This course picks one enterprises as the target for students’
3T 3 Multimedia |i& Peng oo @ g Eiv304% @R X - |practice where students are required to understand its need and

Design HAFERAITNPLFOP B2 2 7 328 > & % |propose marketing strategies for this enterprise, including its
RN R G E AR R AR ek 2 A2

LAY A R el el U G E be arranged for display at the end of the semester. Besides, this

S

] |website design and a 30-second promotional video which will

course introduces several successful examples for students to

learn how to improve design skills and marketing strategies.
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Through benchmark learning, case study, and discussion,
students learn how to arrange an exhibition and make analysis
on special projects. It’s aimed at cultivating students’ abilities in
design thinking and exhibition planning. Major contents
include: 1. considering the significance and connotative
meaning of the exhibition; 2. strategies for holding exhibitions;
3. key elements of strategic communication; 4. management of

special exhibition project; 5. case study.

% %9 % B | Professional | & 3 i § 2 2 JERH] 2 BFF ir 5% 0 & fj‘u% #4 4 > This course provides the opportunities for students to make
Project & |f1* FLia B 6 & S pr Y > A NP B 422 B & F 27 |actual practice in design either on campus or outside institutions.
Practical |+ 4+ % ¥4p M2 F x4k 1% ~ & ¥ L% ~ BIFPRIE& & * |Students are trained to accumulate their experience through the
Training B |¥ &% o activities of practice, on-site observation, internship, exhibition
services, and so on.
EIFH EHEE| Advanced BB ERBPUFHF EEB 2L E S 9 0 P ik B F 4 |This course is focused on advanced commercial photography,
Commercial |7 £#&ER iT&2 4 FI»e% ~ E&FME AR - 2 £ R % £ hlemphasizing creative thinking and expression on photography.
Photography |& %8 & 3 o ¢ # & ~ F £ & ~ [Through the studio projects on special lighting, transparency,

% PEEFEE A o P F
Bk ERIFEREY TRALERPLIFLER

reflective objects, and dynamic figure expression etc., students
will be able to understand the special effects on commercial
photography, as well as the application for lighting systems to

express the features of human figures and product photography.




105 S EFI RS T g B(=)| Computer A AR AR Y T e B DR SRR Tk 48 R % %8 Bl |his course introduces the concepts and skills of computer
T Graphicsin |d7#2 & & $ 37 o &~ w2 % 2 » £ (Illustrator) f= # % |graphics. Students are trained to use of the two major categories
Design(11) |(Photoshop)@ + #f & 1 3¢ Bl #c 483 * o BT #3322 7 |of graphics software; vector (lllustrator) and bitmap
YHEITEY T NGB A 2 A A (FH 4 - P ¥ £ |(Photoshop). Through theory study and practical operations,
VREFFEDER AR KT AIR BE A RN 4 ok B I7 o|students learn the concepts and the basic operational skills of
computer graphics. This course also gives training in aesthetic
expression, creative thinking, and portrayal skills.
105 AL ABEFL ¢ KK 2§ Aesthetics of |4 1 f# ¢ Kende ] ~ i@ g B g4 5 14 g 0 22 2 L \From an understanding of the range and definition of packaging
Ly Package | ¥ ¢ EATHRA (¢ 7 ¢ &2~ ald ~ 2 FE - ¥ =¥ design, students learn to build up new concepts of modern
Design  |[% &% % 2 & cndfd X 7 AKX kA ¥ ¢ KR8 B 9484 )|packaging design, covering various aspects such as package
shape, mechanism, production procedure, environment
protection, as well as the development trend of this industry.
105 S EFI R E R LK Designof | A SRARIER f# L ARSI R L SR A 0L &0 4R T & | This course discusses the differences among advertizing media,
24 (=) Advertising | 7 @i~ T FA G BT & 2 A b A1 2 jand integrates the characteristics of traditional and modern
Media E o FEPERFFR RN % 4 vk 3 #4 17 % 3+ |digital media to pursue creativity in advertisement. Students are
- FOAL c THERFLET R Y2kt l%- trained to understand the advertising planning and presentation
A i ARE LTSRN 2 BS &2 ‘*F? ¥ ¥ % |skills through case study, project planning, and design
s g - presentation.
105 = EFI RS | F 2 %iEX | Typography PEFERFEFFTEIEEREGE (5% ) ¥ E - 4o |This course provides foundational concepts of digital images,
24 3t and Editing [ft K2 F HPEFEY L AGAERL R P oEiES § (¢ )color arrangements, and digital tools. Through the hand-on
Design P2 (8) B AR st § (T i e training at class, students will become familiar with digital

FEAES T FHHRPAS 0z RS AR FEY
WEBRFEALE G AR (iR

W5 %) %HiB2 a4 o

tools and professional working processes. It’s offered as a

~|transitional course to help students turn school training into

professional careers.




105 CEH AR E ErFE S AR Advanced [FAR S F A chid A s BA - 2 B {od 222 i 4 {o¥|This course strengthens’ students conception of various drawing
¥ B Drawing & | & H Famadd g g 24 > i&a fok 3% & i 4 2 % media, as well as colors, forms, shapes, and space, as well as
Media Bindk o REWNE ¢ 2 H#E B ~ B4 oif & 44 % their application in design. Through practice with pencils,
PoRSRFFEL OIS o DRI N4 T FR &R |acrylic, oil paint, and mix media, students are trained to improve
AR LA Y o their hand-drawing capabilities and strengthen their capability in
design.
105 PRSI | 248:2758 4| Formative |# AR R 4o8 s A ‘f PR B - 1 F & 253K |This course provides an understanding of the formative design,
% R Design & [3-érdp 3 B Taeh > ALK A A B 2 R Y 234k (¥ 577 > |as well as the relationship among environment, materials, and
Environment [iff R A58 KA HE TR G A R NF o formative design, with an emphasis on the theoretical concept
and practical application of materials and techniques.
105 BRI ES ETE X |Industry-Univ | > Az 5 BEER 9 250 £ 0 #& 2 325875 BF > B f240|This course, in order to boost the momentum of actual practice,
ersity PRIELELETE X R ZF R B Y 2497 chjprovides internship opportunities through industry-university
Cooperative |F 352 ¥ 35 2% k3§ & AF o AR F ¢ 7 7 >3 |cooperation, to help students gain the abilities to address
Project |33 & & ~ % 7 B4k FEARR AR T 4%~ K& Zenjproblems and seek solutions, as well as the professional
EH] 0~ #F o EE KPR ETE N AEA L0 BE-w hlexpertise of executing a design project, from raising proposals,
FRAMEE - coordination, to implementation, and accumulate working
experiences.
105 BB F LT | 2402 45| 3D Design & | A AL I A A0S A 0 SRR - M B2 3¢ 453K | This course provides an understanding of the formative design,
X Media Prendp I B o EARA AE AR Y 224k 15077 > |as well as the relationship among environment, materials, and

T TR S

ENF -

formative design, with an emphasis on the theoretical concept

and practical application of materials and techniques.




Fe2 35 %18 Advanced |*E B E P AR A HER I FILH 2 I & F & £ |This course gives training in publication planning and editing.
Book& | FERFHITHXALE 2 HIEXHE L 4 2 Through the comprehension of information collection, title
Publication |33 % » % H gt A FeAR4r 3 5 A2 F 340~ 3t~ % |setting, space arrangement, typography, editing, illustration and
Design Favd o RN FRAE SHIPM Z 15 B 0 57 % photography using, etc., students will be familiar with digital
R §lerrgiE- B i ot A& 3 3 E enltools and increase their beauty appreciation ability, to present
A SHELHT LA FE 2 F o 588 %HIEX 3 uniqueness in  aesthetics, reading logics, illustration
FEEl o Bl ~ B RE TIRT > R & 4335 - F % ~|arrangement, and overall page layout.
FRE~FRSEFR -HRF -3 B “a?ﬁ4,5% ¥
feddd » A MBEPE T RET B4 > ER TR BE
e 2R BRI BE S pESEE
e g drr Advanced |*F AR E ¢ AR MIER I F LB 2 I & % & 4 |This course gives training in publication planning and editing.
Book& | FERSFHNTHEKI LS 2 HIEXE L 4 2 Through the comprehension of information collection, title
Publication (¥ % > £ H it A3dAz4e e b 5 B2 F 305~ K3 - % |setting, space arrangement, typography, editing, illustration and
Design FRA o RARNFREE SN E S # B 57 U | photography using, etc., students will be familiar with digital
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tr(tools and increase their beauty appreciation ability, to present

uniqueness in aesthetics, reading logics, illustration

arrangement, and overall page layout.




105 | 2 |p BALsT (3% # 1 | Researchin |4 3kA% o &df i+ K32 RIL X (T4p M 2 % 3047 1 - [N|This course introduces the theories of plastic arts design and
Plastic Arts & [ & 4% LR~ 2 A APEL - 7 f#HE = &7 0% & ~ P |their application. An understanding of basic concepts, history,
Abstract |12 3 B [ € 2.8 EHE S M2 B 2 W 0 36 B 1 £|target, media, performing techniques, education and
Forms Tenz B 340 = K 3+ 7558 hia® > B8 3¢ A5 % 4§ e032 lintroduction to plastic artists will enable students to comprehend
HAAEABHIATR e LR (L0F) 2 B3
BB S AP GREFT TN -

the processes of making design of plastic art and abstract forms.

105 | 2 |pREHFLIF | FFERY k| Corporate | FFRd & e k skt (CIS) dp M 2% & 42 & » ¥ 35| This course discusses the CIS (Corporate Identification System)
X3 - Identification K #- > 2 & H F s > £ 01 % X E P 43434 152 58 > £ ldesign, including its processes and related theoretical concepts.
System2 [(EFFHEF O RBRAEEL L g4 EHFA o FE 31 Through theory study and actual practices, students are trained
HEAd BRI ~ P4~ LR AL i f24p|to develop the ability for proposing a design project and
B 2K R RE e 4 o implementation, with emphasis on viewing the situation as a

whole, catching the point, and executing the project effectively.

105 | 2 |l GBI #cim A @iE) Researchin |43z g Gi5iE~ J*%Fs'ﬁp?l A0 B EFHE > & > 313 |Through literature study, case study, and discussion, students
Py Digital 40 Tkt 2~ B ka4 - B2 { jare guided to understand the processes of project planning for
EEFTMRIFY 32 P a3t £ 542 iz |doing digital design, case analysis, as well as other research
n TR E BT B A AH T 8 Y E ¥ %3 methods. Major contents of this course: 1. Significance of

N R F R KT U F S Nk B K 3 & % an|digital communication means; 2. Development of design; 3.

Communicatio| % &

Rk A B NF ¢ 45 L L F i e & 22 | Digital communication media; 4. Management of special digital
W 2B F AR E 3.&&%3%;}:% A i g8 |design projects; 5. Case study.
A TR L EE R 5 BEET S




105 | 2 |= &4 aB % | TRBALE 4] Environmental| & PRAZ g 2SR E 447 & 2 54 0 ST H 4 9 f23K 3+ This course analyzes the relationship among designers and users
I #3H(2) | Graphics(IT) | ~ @& * $ %22 @B g A2 Fnir B ik o 3 guE *
B R ARk R 2R D S

B RAcai g oo logical thinking. It’s a course to help students transform school

#|in terms of their conception of symbols and signs. Students are

% # |trained to comprehend the design elements, forms of space, and

training into professional careers.

105 | 2 AL AR EFLHES K F | Researchin |32 g dfsifE+ K3 2 RILY v4p M 2 & 3 3 - [N|This course introduces the theories of plastic art and their
Plastic Arts & [# & 4% LR~ 2 A APEL - 7 f#HE = &7 0% & ~ P |application. Through study of its basic concepts, history, target,
Abstract  |[1R-22 % B [ € 2.8 @ HE A~ & HE 2 W% 0 36 B 1+ £]|media, and performing techniques, education and introduction to
Forms Tehz B 4P+ K3 ehA) 8 RIL > B e3¢ A) % & 032 plastic artists, students are guided to make special project
WA ARBERSAITF e LR (FF) 2 BT

FHE S KGRI A o advanced research and accumulate experiences from actual

research on masters’ works to improve their abilities for doing

practices.

105 | 2 e gdrFr | fE@e ki) Corporate |RFFRd & ) k skt (CIS) ph 22 42 B » ¥ 45| This course discusses the CIS (Corporate Identification System)
#3H(=) | Identification |33+ 2 & BRiS o £ U B KK 0 a3k 172 54 > 4 Jidesign, including its processes and related theoretical concepts.
Design(Il) |i&i7F bk B A5 2 Bk dl4 &4+ - F£ 351 Through theory study and actual practices, students are trained
WA d FRME R ~ P32~ LR 3L 1 24 4p|to develop the ability for proposing a design project and
B KR AR 4 o implementation, with emphasis on viewing the situation as a

whole, catching the point, and executing the project effectively.

105 | 2 |i&#
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[

BFFSERAR | Advanced | FEH IR R L REF G AP EE AR 7 f&|T This course picks one enterprises as the target for students’
+ k3 Multi-Media |iz 7> & =0 [ F-T R N nfi‘cf%ﬁi i 4! |practice where students are required to understand its need and

Advertising [»* 7 @B R 2z B F > X EEREAH S % 6|Ef2T |propose marketing strategies for this enterprise, including its
Design  |#&rk ~ B AIR hiExk 2 § 4 X 62 BG40 @ K 32 17 45 K \website design and a 30-second promotional video which will
LR be arranged for display at the end of the semester. Besides, this

course introduces several successful examples for students to




learn how to improve design skills and marketing strategies.

105 pPRELFT | RAFZRE | Aestheticsin |~ A2l & @424 = B LK 2 R e NNF o $4F 4 This course introduces the decorative design of Oriental objects
2(T) Motif & |#FE K3 eikhEg > » £ &2 p 2 A2 (L34 44 |and its connotative meaning. Decorative art is the origin of
Decorative | o 232k E PRI LR F 4 7 22 &4 F 4 - |design, presenting the cultural characteristics. This course
Design(B) |E&F e B~ RA&F NN F & g b ¥ o £ 4 5 d Flintroduces the materials of decorative arts as well as their styles
¥t ﬁ_%fff & IR 0 IREE T end 2 RIHA > i@ it Fland implications, enabling students to grasp the essence of

FIENE G A3 d af|RiF& o Oriental culture and create the design of Oriental style.
105 PRSI | 35%(2)| Formative |4 H3Azifif & P JE & F 478 ¢ 3K 3| This course introduces packaging design theories and master
¢ F® | Design (IT)-- |5 #endf iF > 2V B H30 8 H®d K & angud > Il|pieces of well-known designers. Through lecture study and
Packaging |7 ™Mb - & == & X EFau 4 o actual practices, students are trained to comprehend the basic
Design concepts of design and acquire the ability to complete the whole

design projects by their own.

105 EBE LT | RAFERIE| Aestheticsin | AR B HEPE A S B AR 2 KA SN F o 5545 £ This course introduces the decorative design of Oriental objects
2(T) Motif & |#FE K3 eikhEg > » £ &2 p 2 A k2 (L34 4l 4 and its connotative meaning. Decorative art is the origin of
Decorative | o *3AzchkE PRI LR F 4 7 2 2 &4 F 44 - |design, presenting the cultural characteristics. This course
Design(B) |E&F e B~ XA NN F & R g b ¥ o £ 4 5 d Flintroduces the materials of decorative arts as well as their styles
¥t ﬁ_%fff & IR 0 IEE T end 2 RIHA > i@ it Fland implications, enabling students to grasp the essence of

FIENE G A3 af|RiFs o Oriental culture and create the design of Oriental style.

105 BZELIF |2 it AR ESE| Cultural |[LA1rE A CAIREE RN - 1. Analysis on cases of the creative cultural industries.
R Creative [2.8-2f&< it ~ZF* XL 2 @ » T 5 K& 2 43K 3|2, Incorporating cultural elements into print and 3D design, to

Business and

Marketing

P BB EL T LT iﬁjj;}'g"_}% LI VENL o

make traditional culture even more close to people’s daily life

and at the same time promote the essence of traditional culture.




105 C E 4 ARG | XA 3£ | Aesthetics in | A BAR A B I L S B EAR K 2 RAF A o %547 44| This course introduces the decorative design of Oriental objects
5T 72(T) Motif & |#FE K3 ehikheg > » 5L p 2 %2 4 chF F4 and its connotative meaning. Decorative art is the origin of
Decorative | o *3AzchkE PRI LR F 4 7 2 2 &4 % 44 - |design, presenting the cultural characteristics. This course
Design(B) |E&F e B~ XA NN F & g b ¥ o £ 4 5 d Flintroduces the materials of decorative arts as well as their styles
WA AR IR RUEVE & hd 2 KA 0 i a st 4and implications, enabling students to grasp the essence of
FlIENE 5 L2 4Fd enf|L xR Oriental culture and create the design of Oriental style.
105 PRSI |2 i 4R 24| Cultural |1 A#FEH 1. Theoretical basis: to study the documents on cultural
LEE Creative | &% = i-@Ex & 1 LILERE | < pifst - industries and creative economics, as well as the exemplary
Property & (R T = it LIR BARSE R | &6l F47 - cases of visual communication design.
Visual 2. AFFiwR 2. Exercises: through on-site practice and observation, students
Communicatio|i% ¥ § » L% > {78 W2 %2 > e L ILH B F Fhjare trained to compare the cultural theories and design arts,
n Design |‘* §REPZE exploring the opportunities to present the cultural value through
AEE B2 PEDT wEE ’L‘sii‘%v it £] & <1 € Bk |visual communication design.
ZERFEER - 3. Practice: project proposal (theme, goals, expression
3. BERFIT: strategies); design production (ideas, draft, finalized script);
PHREFBPFIE KT E AR - display and comments (works display and discussion).
HRFWUF AL TR -FRTE - mfpEive
Bor g DT R o~ AITEERP ~ B W~ PRI o
105 pREELrT Communicatio

n Design (V)
Academic-Bus
iness
Cooperation
& Design

Competition




